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Part 1: Description of the event 

Name of the event  

City, Location where the event takes place  

Date of the event  

CCI Program officer  

Person or group responsible for this event  

Resource person or person invited for this event  

Is this event part of a partnership project?  If so, which 
one? 

 

 
1.   Brief description of the public engagement event, including objectives, public target,  

approach taken, etc. 
 

2. What was key strategy used to achieve objective(s) above?   
 
3. In what sense did the planned objective of the activity / the event contribute to CCI objectives,  which are: 

-  To build an active and engaged community of supporters prepared to take action in support of our 
mission 
-  To influence policy and effect change  
-  To raise CCI profile and credibility 
-  To increase and leverage resources 
 
 

Part II: Participation at the event 
 
1. How many people actively participated in the event?  Number of women?  Number of 
men? Where possible, please indicate the number of Crossroaders (returned overseas volunteers) and partners. 
 

2.  How many people were reached by the event?  Number of women?  Number of men?  (if possible, indicate the 
number, otherwise an estimation) 

 

3.  List any media outlets in attendance and the date and time of the coverage received (include a copy if possible). 

 

4.  Did the event suggest an action (postcard signature, registration to an electronic bulletin, etc.)  If so, which 
action? 

 

5.  If possible, indicate how many signatures, postcards or email addresses were collected.  How many people 
signed up to the CCI e-bulletin? Or took a concrete action?  If possible, indicate number of women and men 

6.  From your point of view, in what sense people may change their attitudes, their beliefs as a result of the event?  

 

7.  From your point of view, how may people have undertaken effective action or behaviour changes because of the 
event or modified their behaviour?  
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Part III:  Learning 
 

Is there anything that you learned from this event that you would like to share with the rest of the Crossroads 
community?  This might be around the way the event was organized, or the nature of the event, or the audience to 
whom the event was directed.  This question is completely open-ended – please feel free to write about any aspect 
of the event that you think is important for others to learn. 
 

 
Part IV:  Most significant moment 

 
Is there a significant moment regarding the event?  It could be a participant’s testimony, participant taking action, 
media coverage, or impact in the community. 




